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• Question everything.
• Question your questions.

• Acknowledge your biases, assumptions and 
motives.

• Question again. 



ENTREPRENEURIAL SKILLS

• Self Reflection

• Critical Thinking Skills

• Research and Observation

• Opportunity Assessment 



ARTIFICIAL INTELLIGENCE IN  
IS NOT NEW 

• Began in 1957 with Iliac Suite - an AI system 
that could create a musical composition 
based on constraints such as pitch, time 
signature, etc. 

• AI algorithms that help “get your work out 
there”.

• Curation of content
• Music Creation AI’s



WHY IS IT A CONVERSATION NOW?

Generative AI – Foundation 
Model
• Trained on a massive amount 

of data so can be used for any 
number of tasks. 

• More specific elements can be 
introduced via “prompt 
engineering” or “tuning” 
resulting in more specific 
output

•  Less time intensive

“Library” Model

• Trained on more specific data 
sets which limits output to more 
specific tasks.

• More time intensive 



OPEN SOURCE VERSUS CLOSED 
SOURCE (PROPRIETARY)

Access
Licensing 
Cost 

• The public can access, use and modify with open source.
 



• Stability AI 
•Open AI 
• ChatGPT
• SORA 
• DALL-E
• AIVA – AI music generator
• AI Lyrics generator



BENEFITS

• Breaks down barriers to 
knowledge and learning
• Efficiency and cost 
savings for artists
•Access to “royalty free” 
music (synthetic data)
• Expands possibilities for 
sound creation



•Expedites or eliminates time consuming 
“mundane” musical tasks
•AI as inspiration – help to overcome 
writer’s block, etc. 
•Can help artists identify potential 
consumers and curate/create artistic 
content accordingly



RISKS AND CHALLENGES



• The nature of CREATION in the arts…. 

• The nature of COMMITMENT in the arts…



PONDER MOMENT #1

• What is art?

• Who creates art?

• What is the difference between 
“creator” versus “tool”.

• What role does commitment play? 



CONFLICTING VIEWS?

• “Media will be the first to be disrupted here, because creation is hard, and 
now it is easy”. – Emad Mostaque 

• “The technology seems to offer the tantalizing possibility that we can skip all 
the work—of art-making, writing, or making any number of difficult or 
contentious decisions—and go straight to the results”. – Dan McQuillan, 
Author of the book Resisting AI



•Trustworthiness and Transparency:

• Generative AI (foundation model) - the amount of data being used is 
massive – difficult to source. 
• IBM states that there is an issue with trustworthiness because “We 

don’t know what the exact data sets are that are being “pulled” 
from.”
• Issues of bias and representation



Protection of Intellectual Property 

• Right of Publicity 
 and
  Name and Likeness (artist reputation)

• Copyright



• Generating content using 
copyright protected 
intellectual property 
without permission

Example:

• “Heart on My Sleeve” by …. Drake and The 
WEEKND… 

   NOPE! 



• Universal Group Responds in interview with NPR:

"The training of generative AI using our artists' music (which represents both a 
breach of our agreements and a violation of copyright law) as well as the 
availability of infringing content created with generative AI on DSPs [Demand 
Side Platforms], begs the question as to which side of history all stakeholders in 
the music ecosystem want to be on: the side of artists, fans and human creative 
expression, or on the side of deep fakes, fraud and denying artists their due 
compensation."



Harvard Law Professor, Louis Tompros, 
poses two main questions…

1.) Who, if anyone, owns the copyright to 
material that is in whole or in part 
generated by artificial intelligence?

2.) What rights do human copyright 
owners have when AI creates something?

Reed, Rachel, “AI created a song mimicking the work of Drake and The Weeknd. What does that mean for copyright law?”  
Harvard Law Today, May 2, 2023, hls.harvard.edu/today/ai-created-a-song-mimicking-the-work-of-drake-and-the-weeknd-
what-does-that-mean-for-copyright-
law/#:~:text=Instead%2C%20the%20tune%20had%20been,%2C%20lyrics%2C%20and%20musical%20styles.



CRAIG AVERILL (ENTERTAINMENT LAWYER) SAYS:

"The author has to be a human as the law stands, it can't be 
completely computer-generated”.

However, he points to another consideration:

How much human intervention is needed to define the work 
as a “human” creation?



• “In the Office’s view, it is well-established that 
copyright can protect only material that is the 
product of human creativity. Most 
fundamentally, the term “author,” which is 
used in both the Constitution and the 
Copyright Act, excludes non-humans”. 



• Output?

Input?

Fair Use?

Derivative Work?

AI Training?

Infringement?

What rights do human copyright owners have when 
AI creates something?

Market Impact?

Inspiration or Copy?



PONDER MOMENT #2

•What does it mean to be 
human?

•How much collaboration 
between “human” and 
“tool” constitutes enough 
to result in “human 
made” content?



PROPOSED 
SOLUTIONS



AI-focused Copyright Act statutory changes

More likely...

Courts will continue to evolve in how they deal with AI in music. 



ASCAP “ASCAP and AI”. ASCAP, June 6, 2023, ascap.com/news-events/articles/2023/10/stand-with-songwriters-advocacy-day-ai-principles.



• "The Human Artistry Campaign's stated 
goal is to underscore the unique value 
of human artistry and human creation, 
especially as technology and 
opportunism create a culture for 
conflict and misuse and even abuse," 
Navarro said. "I'd like to see a set of 
agreed principles with legal teeth so 
that artists, the music industry, 
streaming services, and audiences can 
understand what is — and is not — 
allowed.”





CONSIDERATIONS 
AND CALL TO 

ACTION 

• Stay informed and educated

• Ensure that music professionals have a 
seat at the table with policymakers

• Engage in conversations with 
musicians/artists, tech and legal 
communities

• Consider how and where you consume 
music – support artist entrepreneurs



SCAN FOR MORE 
RESOURCES















QUESTIONS?

• Sarah.off@unco.edu
• Frasier 252
• 970-351-3173

mailto:Sarah.off@unco.edu

